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Two new chain
restaurants under
construction in EHT

By JORDAN WOMPIERSEL
Staff Writer

EGG HARBOR TOWNSHIP
—When hunger w218 in, local residents
will soon have a few pew choices oa
wivere 1o go and what 1 eal 1o satisfy
that craving.

A Golden Corral and a Chick-fil-
A restaurant are both on the way as
part of & recent surge in construction
projecs in the wowrship. While arigi-
nal plans for the ecatablishments were
el in motion back in 2007, it wasn't
until recently that visible progress
was made on the sivs, located by the
Shore Mall and on the Black Horse
Pike, respectively. Mow, passershy can
s thee backhoes, dumgp trucks and din
piles indicating new businesses and a
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recovering bocal economy.

Golden Corral, which offers buffes-
stvle dining, will cocupy astand-alone
building in the Shose Mall parking
lot and &5 expected o be completed
in carly 2011, said franchise owner
Jenane Barholomew. The building
will be 10,500 square feer when
completmd, although right now only
foundation work is ndes way, sccord-
ing to wwnship construction official
Far Naticchione,

Banholomew said Golden Corral
will be a great fiv for Egg Harbor
Township.

“We fee]l thar with the way the
cconpey is, everybody®s looking for
valoe and a grear product, and that's
why wie decided 1o take on the project
See COMSTRUCTION on Fage 17
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Clients are rolling in

By JORDAN WOMPIERSKL
Staff Writer

EGG HARBOR TOWNSHIP
— When Joshua Davidson eouldn't
find a job in the computer field two
wears apo, he decided 1o create one
himself,

Davideon, a 17-year-old sendor at
Egp Harbor Township High School,
now runs & thriving web design and
development business out of his
home. Davidson's company, Chop

Diawg Studios, LLC has worked with
pearly 50 local and regional busi-
pesass w0 deaign eye-catching, crisp,
and coborful wehsites.

“When 1 was 16, nobody would
hire me, and [ had filled out over 200
applications at differeat businesses,"
Diavideon said. “Twas like, ‘T'm good
at web designing and I know [ can
talk b people, 50 maybe [should star
designing websines for businesses in
this area because web desipn bs basi-
cally the future of marketing.™

disean Wismparaki

The new student representatives to the Board of Education for the 2000-2011 schoo] year are sendors
Ryan Grossman and Tope Agabalogun, both 17,

New EHTHS student reps speak to school board

Ryan Grossman, 17, and Tope Agabalogun, 17,
began their terms as Egg Harbor Township High
School's stodent representatives & the Sept. 14 Board

of Bdwcation meeting.

They introduced themselves and spoke abowt the
successful start to the school vear.

“It's been a very smooth opening. Everything seemmed
o go really well,” said Grosaman. “Hoaestly, it's the
nicest and cleanest I've ever seen the school”

Agabalpgun talked about some of the achievemenis
the school's students have earned in just the short few
weeks sehool has been in sessbon. He 1alked about a

strong start to the sports season and praised fellow sm-

dent Alexander Bui, who perfosmed on the wlevision

show “America’s Got Talent” over the summes.

“He played excellently,” Apabalogun said of Buol
“He made Egg Harbor Township proud and showed
the talent we have within our comamunity™

for 17-year-old web designer

Davidson went doos-1o-door for
mone than 2 month looking for his
firat client, which he eventually found
inthe Bgg Harbor Township pet bou-
tigue It's a Dogese Dog Waoeld.

Mo, it's the other way around. as
businesses are constantly seeking out
Davidson o work for them. His pro-
feasional-looking websites have an
appearance that rivals even the most
recognizable sational companbes and
the quality he pats into his work has
pabd dividends.

H0pe cliem tells another, and those
two clients el two others, and it
kind of staned a chain reaction.” he
explained.

Davidson said he raught kimself o
design websites over the course of 2
fesw years and thar skill is now soeme-
thing he can use 1o be soccessful.

STruthfully [ just had o much
free time.” he said of his origins in
the industry. “T used to be online all
the time and [ slowly pieked things up
over time. It didn't happen overnight,

it ook a few years”

Davidson's business sense B just as
keen as his computer skills. He has
trademarked his bogo and gives out
Chop Dawg Swdios T-shirs promot-
ing his business.

“For whatever reason, our clients
love iU Davidson said of the Chop
Diawg monikes, which siems from a
combination of Chop Shop and Top
Dawg. “It just stack in everyone's
mind and left an impressbon. We really
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try 1o brarsd purselves so people
are familiar with oor Jogo™

Although b says “we,” Da-
widson means “he." Davidson
ts the only official employes
of Chop Dawg, although
friend and co-founder Ke-
gan Gilbert oocasionally stll
belps out.

Davidson downplayed the
fact that he nuanages 10 ran a
legitimate business by him-
self while sill attending high
school and alse working week-
ends al a restawrant.

“What I'm dodng & not dif-
ficuln” Davidson said, “I'm
not going cuside and doing
hard labar™

However, he admitted the
business does eut into his
peraonal time.

“Lack of sheep,” Davidson
sabd when asked how be finds
the time to work on the web
pages. “T'm able o survive on
four to five hours. The hardest
part is finding time o do my
own stuff

Diavidson has so little free
time because the clicnts just
keep calling. Firss, they came
From arownd the area, but now
b ts getting calls from places
like Virginia, Arizona, and
Canada. He said he gets con-
tacted four 1o five times a day
four his services, which can ran
amywhere from S100 for & sim-
ple web pape to a few thousand
dodlars fora larpe and complex
site like he secently designed
for a Mew Jersey school. Dra-
widson said he offers potential
clients a free design mockup
and @ price estimate so they
can decide whether or not o

e forwand.

“1 try to learn about their
business first, maybe rescarch
some competitors, and then
I do the mockup,” Davidson
sad, T design around what
the clicnt wants, like if they're
teving to deliver a certain
rnsage.”

Davidson also offers the
optbon of a special packape
where he will maintain the
page after he builds it

“Ti's a win-win sitaation,”
b said, “& lot of clieats doa't
have the time or the resources
o update it themselves "

Diavidson said he alse offers
other services that the in to his
web designs.

“1 go bevoad just the web
designing aspect into priat
amd photography,” he said.
“T'we taken pietures, I've done
business cards which matched

the website, and created differ-
et publications. [ make it all
match to the websie "

Diavidson said while his age
was originally & disadvantage,
b Bow uses i e his favor.

“A lot of people put me
dowwn an first, especially since [
was 16 atthe time, but the nioe
thing about being young is [
know all the trends right now
on the Internet,” he said. “Be-
ing 17 and running a business,
Ithink ["ve really learned how
b wse thal o oy advanage.
The thing that separates me
5 1'm able wereate something
that people will remember
with & unique and youth-
ful look thar gives a modern
feeling "

To lzarn mose about David-
son and Chop Dawg Studios,
see www.ehopdawgstudbos.
con.

Sulsnllid
Josh Davidson, 17, owns and runs Chop Dawg Studies, LLC,
a web deskgn and development business,



